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MANISH SHANKAR DIWAN
New Age Creative Director (Art)

W O R K  E X P E R I E N C E

WYP worldwide: Digital and Mainline | Mumbai, Maharashtra
Consultant Creative Director (Project based) | August 2020 - Jan 2021

WYP is a  young and vibrant team of 60+ advertising professionals from diverse backgrounds, WYP is continuously 
churning out path-breaking work with each of the brands that they are associated with.

Key Responsibilities: 
• Fostered a collaborative team environment to boost communication and creativity on visual projects.
•  Played a key role in driving the creative process by consistently o�ering innovative ideas and inspiration.
•  Created integrated print, digital, and social media campaigns to meet design and brand goals.
•  Established and maintained strong client relationships, ensuring a 100% satisfaction rate.

Brand Handeld:
Dailyhunts News, Josh App, Rohan Builders and Future Generali.

BRANE ENTERPRISES PVT. LTD:  Innovation and Technology | Mumbai, Maharashtra
Creative Solution Leader | Currently working here since February 2021

Brane Enterprises Private Limited (nslhub) is a cutting-edge, platform-focused company at the forefront of 
technologies like autonomous vehicles, drones, robots, and assistive eyewear for the visually impaired. With o�ces in 
Hyderabad, Bangalore, Singapore, and the USA, and a team of over 3000 tech professionals, the company is 
experiencing rapid growth.

Key Responsibilities: 
•  Lead the branding and communication department, overseeing all creative outputs.
•  Develop and execute product campaigns that align with the company’s innovative vision.
•  Create and manage social media strategies to ensure consistent brand messaging.
•  Produce engaging videos and digital content to enhance the brand’s presence across channels.
•  Ensure all communication re�ects the company's leadership in emerging technologies.

Brand/Product Handling:
Vision Pro Glasses, Annotation, NSL-No Code Platform, Stringer Chat Bot

A seasoned Creative Director with over 20 years of comprehensive experience in creative direction and strategic brand 
development across top global brands. Blends creative vigor with a business-oriented approach to drive innovative solutions 
and transformative design experiences. Excelled in high-caliber environments like Leo Burnett, known for its pioneering 
'HumanKind' philosophy, re�ecting a deep understanding of human behavior and brand interaction. In addition to a 
human-centric approach, my creative solutions are inspired by new-age technology and its possibilities, ensuring that every 
output is innovative, modern, and tailored to today's audience. Mentorship from industry luminaries and a track record of 
successful team leadership underscore a career de�ned by creative excellence and impactful results.

P R O F E S S I O N A L  S U M M A R Y

S K I L L

Creative Skills: Creative Strategy | Visual Storytelling | Art Direction  Brand Development | Integrated Campaigns 

Technical Skills: Digital Campaign |  Adobe Creative Suite (Photoshop, Illustrator, InDesign) | User Interface (UI) Design 

Management Skills : Team Leadership | Client Relationship Management | Project Management | Creative Problem Solving
Creative Brief Development
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UTOPEIA COMMUNICATIONS | Mumbai, Maharashtra
Creative - Partner | October 2015 - January 2019 

Being a 'Creative Partner' with Utopeia was a great responsibility with a great challenge, what kept me 
motivated was the Human-insight formula that I apply in my every piece of communication.

Responsibilities:
• Contributed to creative process through original ideas and inspiration.
• Created print campaigns, Digital campaigns, Social media campaigns visual e�ects to meet design   
 and brand goals.
• Cultivated positive relationships with clients by maintaining 100% satisfaction rate.

Brand Handled :
Reliance Fresh, Reliance Petrochemical, Crossword, Nexus Malls, K. Raheja Builders, Radius Builders,    
Mahindra Insurance.

Leap Communications, Digital and Mainline| Mumbai, Maharashtra
Sr. Creative Director | February 2019 - April 2020

Leap communication is an independent agency it has the right set of people with common belief and purpose. 
The agency believes that if purposes are common remarkable things happen.

Nihilent Hypercollective: Mainline, digital and Technology | Mumbai, Maharashtra
Consultant Creative Director (Project based) | May 2020 - July 2020

Nihilent Hypercollective is a global consulting and services company that solves real world problems for brands, 
corporations, and governments.

Responsibilities:
•  Preserved branding standards of assigned accounts.
•  Fostered a highly communicative, collaborative team culture on all visual product projects.
•  Managing campaigns with speci�c focuses in order to meet customer needs and creative visions.
•  Monitoring social media and online sources for industry trends.
•  Contributing to the creative process through original ideas and inspiration.

Brand Handled :
Star Bazaar (Online supermarket), Nestle Munch chocolate

Responsibilities:
• Managing campaigns with speci�c focuses in order to meet customer needs and creative visions.
• Monitoring social media and online sources for industry trends.
• Contributing to creative process through original ideas and inspiration.
• Resolving topical problems, improving operations and providing exceptional client support.

Brand Handled:
Midas Care, Nykaa Beauty, Kaya Clinic, 1441 Pizza, Shobha Builders, Steri 360, Indowud, 
Vertro Power, Roots & Pegasus combs etc.
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TRITON COMMUNICATIONS PVT. LTD. | Mumbai, Maharashtra
Group Head | September 2006 - March 2012 

Triton Communications is built around clients and consumers. It look for a higher degree of consolidation to make 
integration and interdependence, more e�ective.

Responsibilities: 
• Developed artistic visual products while working within de�ned technical constraints.
• Preserved branding standards of assigned accounts.
• Contributed to creative process through original ideas and inspiration.
• Managed team, Art Directors and Studio people.

Brand Handled:
King�sher Red, King�sher Blue, Rotomac Pens, Aquaguard Eureka-forbes, Add-Gel Pens, NECC,  Wagh Bakri Tea, 
Yes Bank, Jharkhand Tourism, Set Wet, Hair Gel, Moov, Kenstar appliances, Milton, Sand Piper Beer,O�cer's Choice   
Whisky, Greaves India etc.

VIGILANTE COMMUNICATIONS | Mumbai, Maharashtra
Creative Director (Art) | October 2013 - September 2015 

Vigilante Communications is known for its ability to see communication as communication and not media boxes. There 
was a freedom to think with no boundaries, be it planning to activations or digital to experiential marketing.

LEO BURNETT MUMBAI | Mumbai, Maharashtra
ACD (Associate Creative Director) | April 2012 - September 2013

In Leo Burnett 'HumanKind' is the core belief when it comes to understanding human behavior.  Humankind 
formula taught me it's never about the products it is always about people and the purpose. I was fortunate 
enough to get an opportunity to work here.

Responsibilities:
• Being part of the core team my role here was to lead the team through strategic thinking & creative execution and  
 develop a thorough process that is tandem with the philosophy of the agency.
• Lifted the creative and execution standard of all the clients I handled, and ensured that the work stands out and  
 makes its own unique impression.
• Identi�ed the new businesses and get all to work towards bettering the win ratio. while managing deadlines.

Brand Handled:
Midas care ( Relispray, Spraymint, Clean and Dry, Lovin Air Fresheners,  Bodygard -Chilli Spary ), 
MOD (Mad over donuts), Kimberly Clark Tissue paper, Dessange Hair and Beauty, U Sports (U Mumba - Pro Kabbadi   
team), True�t & Hill & UN Habitat (Habitat India).

Responsibilities: 
• Handled the creatives for 4 circles namely Gujarat, Mumbai, ROM-Rest of Maharashtra and Goa for Uninor 
 (Telecom brand) and managed a team of 10 people.
• Carved a niche for brand Uninor in the already populated telecom industry.
• Identi�ed Purchase pattern & consumer behaviour which helped come up with suitable positioning and  campaign  
 thought for each product.

Brand Handled:
Uninor, P&G Shiksha, Tata Capital & Tide.
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PINXIT BLUE | Mumbai - Maharashtra
Art Director | June 2004 - August 2006

Pinxit Blue gave me an opportunity to work on big brands and see the larger picture.

IMAGEPLUS COMMUNICATIONS | Mumbai, Maharashtra
Sr. Visualiser | April 2001 to May 2004

Image plus inc. is an Event, Advertising and a PR company. I was assigned to handle creative duties for all mid-size 
accounts that the agency had. 

A W A R D S

Responsibilities: 
• Designed graphics for websites, logos and promotions for marketing purposes.
• Fostered highly communicative, collaborative team culture on all visual product projects.
• Contributed to creative process through original ideas and inspiration.

Brand Handled:  
Nirvan Jewellery, and 360 BTL work for DTC jewellery brands like Nakshatra, Asmi, Arisia & Sangini 

Responsibilities: 
• Developed print materials such as brochures, banners and other collaterals.
• Developed, implemented and managed design of event based requirements.

Brand Handled:  
Campus - Education fair, Mumbai Festival, Formokem Leather dye, Nina Concrete System Pvt. Ltd.

E D U C A T I O N

DIPLOMA IN ADVERTISING AND MARKETING - 2001 | R&H Academy Of Advertising, Mumbai 
PRIVATE (PART TIME COURSE) FINE ART INTRODUCTION - 2000  | Fine Art Academy, Mumbai
DIGITAL DESIGN DIPLOMA IN DIGITAL ARTS - 1999  | Training Centre In Digital Art, Mumbai
BACHELOR OF COMMERCE | COMMERCE 1998 | K.V Pendharkar College Of Art Science And Commerce, Mumbai

• Abby Awards - Nomination for Creative Invitation Design for Utopeia communications (In Utopeia Communications).
• Abby Awards - Nomination for Crossword Digital campaign (In Utopeia Communications)
• Won the prestigious Leo Intel Award on the ‘Rejoice Insights Playbook, Leo Intel is an award contest for the best   
 strategic work across our global Leo Burnett network ( in Leo Burnett Pvt. Ltd)
• 2 of my creatives on NECC ( National Egg Coordination Committee campaign) got featured in Lurzers     
 International Archive magazine which is considered to be the industries best work showcase magazine and the   
 same got also featured in well know advertising magazine called ‘Campaign India'. ( in Triton Communications).
• Abby awards - Nomination for Kenstar Microwave Appliances ( in Triton Communications).
• Cancer Awareness Creative was got selected for ‘Concerned Communicator Awards 2006' ( in Pinxit Blue)
• First prize in “Illustration competition” organized by Youth Association of Rotary Club (Mumbai)
• Second Prize in Illustartion competition organised by “Lok Seva Mandal” (Mumbai)
• Received the consolation prize in cartooning competition for “AID's awareness campaign” from     
 “Mumbai University” & “University of Dr. Babsaheb Ambedkar” (Aurangabad - Mharashtara).
• Second Prize in Illustration competition organized by “Sushil Sikshan Sanstha”  (Mumbai )

Manish Shankar Diwan
Mumbai


